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Quality Requirements Human Centered Design

1.Loolk and Feel: the product's appearance. - °ls -

2.Usability and Humanity: the product's ease of use, and any special considerations needed for a better D iscovera b 1 I | fY and U n de I'S‘I'G n d in g
user experience.

3.rerformance: how fast, how safe, how many, how available, and how accurate the functionality must

be.
40perational: the reakworld envi in which the product is used and any considerations that must
be taken into account for this environment. E.g. harsh weather conditions.

{lity and Support: expected "configurability” of the product. Also specification of the support
to be given to the product.

6.5ecurity: access, dentiali y, and of the product.

7.Cultural and Political: special requirements that arise because of the culture and customs of people
when they use the product. E.g. the use of formal language in France (*vous") whereas the more
informal "jou" is used in Holland.

8..c021: the laws and standards that apply to the product. E.g. a steering wheel of a car is to be
placed to the right for leftdriving countries.




