Consumer behaviour
30 meerkeuzevragen zonder giscorrectie
1. A conflict when an offering can fulfill two, different needs.
a. Approach-approach conflict (x2)
b. …
2. Suzy is in charge of marketing. She wants to place a billboard so people might see it. What is she trying to do?
a. Preattentive processing (x2)
b. ..
3. What is true about opinion leaders?
a. They tend to learn a lot about products (x3)
b. …
4. A serie of steps to a desired response
a. Shaping (x4)
b. ...
5. What is true about needs?
a. Inner state that creates tension in an individual (x2)
b. …
6. When you believe something based on the number of supporting arguments.
a. Frequency heuristic (x2)
b. …
7. When you use rules of thumb which are easy and fast, you use…
a. Heuristics (x2)
b. …
8. Adding information with imagery makes processing more difficult
a. True
b. False (x1)
9. The school started up a platform where students can send information, share experiences,... The school tries to improve the...
a. Tie strength (x8)
b. …
10. Compulsive behavior
a. Tend to indulge shoplifting
b. Chemical dependency
c. …
11. Eating and obestity
a. We tend to underestimate the amount of calories (x1)
b. is in amerca groot probleem (x1) 
12. Producing an affective response by repeatedly pairing a neutral conditioned stimulus with an emotionally charged unconditioned stimulus
a. Evaluative conditioning (x2)
b. …
13. When is conditioning most likely to occur?
a. CS–UCS link is relatively novel (x2)
b. ...
14.  What is true about a conditioned stimulus
a. It does not trigger an involuntary response by itself. (x1)
b. …
15. Mood is similar to conditioning
a. True
b. False (x1)
=> it doesn’t require a repeated association and can affect any object, not just the stimulus
16. The set of options from which a consumer will choose
a. Consideration set (x2)
17. Compensatory models require more cognitive effort
a. True 
b. False (x1)
18. Charlie wants to charge a higher price than Frank is willing to pay. This is an example of…
a. The endowment effect (x2)
19. Predicts how one will feel in the future
a. Affective processing
b. …
20. What is true about non marketing sources
a. They come from marketing companies or sales persons
b. Lower credibility
c. Higher credibility (x2)
d. …
21. Using famous singers or sport athletes in an advertisement, is an example of using a … group
a. Aspirational (x2)
b. Associative
c. Dissociative
d. …
22. X keeps a scarf from her grandmother to remind her of her. This an example of
a. A social class emblem
b. Connectedness function (x2)
c. Expressiveness
23. Materialism
a. Larger discrepancies between explicit and implicit self-esteem lead to greater expressions of materialism (x2)
b. The children of materialistic parents tend to be less materialistic 
c. …
24. People describe X (brand) as class-friendly, honest,.. This is a …
a. Brand image
b. Brand personification (x2)
c. …
25. Match up hypothesis
a. Idea that the source must match the product or service (x2)
b. …
26. ...
Open vragen
Vraag 1 (theory):
How can you measure attitudes? When should you use these and when not?
· Semantic differential
· Liket scale
· Implicit Association Test

Vraag 1 (papers): 
it’s the Mind-Set that Matters: the role of construal level and Message Framing in influencing consumer efficacy and conservation Behaviors
1. Interpret the graph and discuss the main findings
[image: ]
2. Why is there an increase in some categories? Explain

Vraag 2 (papers):
Affect as a decision making unit of the present. At first sight, the findings of this paper seem to contradict Construal Level Theory. Discuss the differences and similarities with Construal Level Theory. Explain why.

Vraag 3 (papers):
A Room with a Viewpoint: Using Social Norms to Motivate Environmental Conservation in Hotels. In this paper they find that provincial norms work better for towel reuse. Can you explain why? What theories, mentioned in this paper, can not explain this result?

Vraag 4 (papers):
When Choice is Demotivating: Can One Desire Too Much of a Good Thing?
1. Explain the main results of this paper.
2. Discuss one experiment in detail. Give the procedure, independent variables, dependent variables, cover story if any.
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Figure 1
PERCENTAGE INCREASE IN RECYCLING VOLUME BETWEEN
TIMES 1 AND 2 AND TIMES 1 AND 3 (STUDY 1)
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